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How to Use this Study Pack 

This pack has been designed to give you information about what you will see during 

your study tour.  

Depending upon your itinerary, this study pack covers visits to the following 

locations: 

1. Old Centre District (Dam Square & Nieuwmarkt)  

2. Grachtengordel (Flower Market & ‘Golden Bend’) 

3. Jordaan District 

4. Zeeburg District 

You will need to source a good base map of Amsterdam. A map that is readily 

available & very easy to read is the ‘Blue Tourist Map’. 

 

Key Questions 

By the end of your tour, you should be able to answer the following ‘Key Questions’: 

 

1. Why did Amsterdam grow & develop into a city? 

 

2. What is ‘rebranding’? 

 

3. Why did Amsterdam need to rebrand itself? 

 

4. What strategies did the different ‘stakeholders’ use to rebrand the city? 

 

5. Has the process of rebranding worked? 
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Key Words and Phrases 

The following are the key words and phrases that you will need to understand by 

the end of the tour. Using these words correctly in exam answers will help you to 

gain extra marks and make achieving your target grade much easier. 

 

CBD  Congestion  Urbanisation 

 

Migration  Sustainability 

 

Rebranding  Stakeholders 

 

Accessibility 

 

Gentrification  Disposable income  

 

Innovation  Commerce 
 

 Regeneration  Multiplier Effect  
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Why did Amsterdam become a City? 

Before you travel to the Netherlands, you will need to do some pre-tour research 

to help you understand what you will see and why it has been built. 

1. Using the internet or a visit to the library, compile a fact file on Amsterdam 

which contains the following information: 

 

- Total population    

 

- Population density  

   

- Principal industries  

   

- Size (area of the city)  

  

- Number of municipal parks  

 

Now compare this information with your nearest UK city. 

 

2. Describe the growth of Amsterdam since 1200. You may want to draw a timeline 

showing the main events in its history, some of which are listed below but not in 

chronological order! 

 

- First dam built across the River Amstel  

- Completion of the Amsterdam – Rhine canal (increased trade) 

- First canals are built around Amsterdam  

- The ‘Miracle of Amsterdam’ occurred  

- Fisherman settle at the mouth of the River Amstel  

- The North Sea Canal is opened  

- Amsterdam becomes a major tourist destination with the modernisation of 

Schipol airport  

- ‘Hunger Winter’  

- Dutch colonisation of Indonesia & establishment of wealthy trading  

routes  

- Amsterdam was regarded as the world’s financial capital  
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Rebranding of Amsterdam 

 

‘Rebranding is making changes to a place to alter people’s ideas of it as a place.’   

 

Any rebranding process includes one or more of the following: 

 

 Environmental rebranding – to improve quality and reduce dereliction 

 Social rebranding – to reduce poverty 

 Economic rebranding – to increase job opportunities 

 Political rebranding – successful bids for government money 

 

Rebranding strategies include: 

 

 Establishing a marketing team and concept 

 Pedestrianisation of the streets 

 Encouraging the development of cultural quarters and specialist areas 

 Making urban areas safer – crime reduction etc. 

 Cleaning up old buildings and restoration of the historic and cultural heritage 

 Development of new facilities for leisure and retail 

 Improve public transport 

 Developed cultural and artistic specialisms as a catalyst for regeneration 

 Sports and associated activities as a catalyst for re-imaging 

 Allowing the sympathetic redevelopment of old buildings for accommodation 

to encourage residents back into the city 

 

You will need to bear these in mind as you visit the different study locations in the 

city and look for evidence that these strategies have been used. 

 

 

 

 

 

 

 


